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METHODOLOGY
OUR  GUIDING 
PRINCIPLES

ECOSYSTEM

This Report views events as interdependent parts of 

simple and intuitive, this concept requires dedicated 
work and attention to ensure that each of these 
connections and relationships generates a positive 
impact, both now and in the future.

In the following pages, we have mapped and 
illustrated the fundamental elements of the system 
we are part of, identifying the most delicate or fragile 

allow us to amplify the outcomes of the choices we 
make.

LEGACY

Only by defining an ambition is it possible to direct 
efforts toward specific goals. In this context, 
everything revolves around the concept of 
regeneration. Regeneration means "creating more 
value than is extracted," encompassing 
environmental, social, cultural, and economic 
aspects. It is a scientifically complex concept, the 

same time, a simple guiding principle that can shape 
all actions taken in the organization and management 
of an event.

behind the event establishes its "Regenerative 

to the concept of regeneration and serves to guide 
future actions.

WHAT WE MEASURED

To create an event that strives for regenerative 
effects, the first step is measurement. This involves 
assessing all the main aspects that can generate 

considers the connections between different 
elements to improve and monitor progress. 

lIt was essential to include all stakeholders in this 

the ecosystem of our events.

The result of this analysis is a "Regeneration Profile," 
a map to understand impacts across five key areas:

Climate Resilience: Managing and measuring 
greenhouse gas emissions 

Circularity: Adopting circular models for resource 
use (materials, waste, etc.) across all stages of 
event planning and execution

Natural Capital: Impacts on ecosystems and 
biodiversity

Well-being: Happiness and health: Socio-
economic impacts and the generation of well-
being for all those involved, especially participants, 
workers, and local communities

Education and Engagement: Promoting 
sustainable behaviors, raising awareness, and 
encouraging individual commitment. 

The following image, for illustrative purposes only, 
highlights all the areas considered in the analytical 
model that generated the event's profile:
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• The B Impact Assessment, a tool used by over 
240,000 companies worldwide to measure their 
impacts 
•  The Sustainable Development Goals (SDGs) 2030 of 
the UN Global Compact
•  The principles of sustainability from the Framework 
For Strategic Sustainable Development developed 
by the NGO The Natural Step since 1989
•  Human Scale Development, based on the 
fundamental human needs cataloged by economist 
Manfred Max-Neef
•  Evaluation according to the parameters of leading 
environmental and social certification standards, such 
as ISO 20121, and industry best practices. 

ANALYSIS MODEL
The model relies on the collection of qualitative and 
quantitative data, adopting a methodology aligned 
with the PROBE Model12. 
It is structured around a series of questions 
organized according to the axes of the Regeneration 
Profile. 

Each question is assigned a score, correlating the 
responses to a set of scenarios describing practices, 
models, and operational choices that are more or 
less aligned with the concept of a “regenerative 
approach”. 
A minimum score indicates that the current scenario 
reflects an ecosystem of practices not aligned with a 
regenerative approach, often associated with a 
“business as usual” approach or situations where no 
answer is available for a given question. A maximum 
score represents scenarios implementing 
regenerative practices. Intermediate scores fall 
between these extremes, indicating initial awareness 
and choices considering sustainability but not yet 
fully or intentionally aligned with a regenerative 
vision. The model highlights practices aimed at 
minimizing negative impacts—through reduction or 
elimination, where possible—and maximizing positive 
impacts, rewarding approaches oriented toward 
creating a long-term positive legacy. 
The total score for each impact area determines an 
overall score for the measurement axis, expressed as 
a percentage. This indicates the current alignment of 
design choices and event operations with scenarios 
of maximum positive impact for that axis. 
The model, with its regeneration scenarios, serves as 
a measurement tool, but its greatest potential lies in 
applying and interpreting the results to define a path 
for improvement. Those who use it gain awareness 
and can intentionally strive toward increasingly 
regenerative choices and operations, involving an 
ever-expanding group of stakeholders. 

HOW WE COLLECTED INFORMATION

•  Interviews with key individuals in the 
organizational structure to address all areas of 
analysis. 
•  Collection of public information and available 
quantitative data: during and after the events, we 
collected consumption data, statistics, and 
numerical information. We identified gaps in data 
availability to improve the quality and scope of 
monitored indicators in the future.

•  Interviews and meetings with event partners and 
sponsors to gather their contributions, support data 
collection, and collaborate on improving their impact 
on the events. 
•  Interviews with key members of local host 
communities, including mayors, councilors, and 
other public representatives, to capture their stories 
and perspectives and support the analysis and 
evolution of impacts on the territory. 
•  Anonymous surveys for workers, participants, and 
the public: These surveys allowed us to measure 
satisfaction, engagement, and awareness of 
environmental sustainability and inclusion among 
these critical stakeholder groups.
•  On-site monitoring during events: Site inspections 
enabled us to verify collected information and gather 
photographs and inputs to consolidate the model's 
results. 

12 PROBE Model https://probe-network.com/promoting-business- 
excellence/
Measurement framework structured through a questionnaire where 
each question addresses a specific aspect of organizational practices or 
performance. It allows for evaluation against described scenarios, with 
the maximum score being associated with the best existing practices.

METHODOLOGY

HOW WE MEASURED
The analysis of events is based on a 360-degree 
systemic perspective that maps all the impacts 
generated, while also considering their interactions. 
The result is a measurement of the alignment 
between the event’s design choices and operations 
and its positive impact goals.

METHODOLOGY
We collected both qualitative and quantitative data, 
involving all key areas and functions of the 
organization—suppliers, internal organization, local 
stakeholders, partners, and many more—by 
responding to over 150 questions addressing all 
analyzed areas.
The measurement model draws on more than 20 
years of experience in applying internationally 
recognized frameworks, including:
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CLIMATE RESILIENCE
2023 COMMITMENT DATA NOTES

Monitoring the travel of all stakeholders 
involved during the Giro d’Italia

In progress The commitment has been rescheduled

Monitoring energy consumption from 
generators used and by the stakeholders 
involved

In progress The commitment has been rescheduled

Improvement of logistics impacts To be completed Dialogues have been initiated with key 
stakeholders to optimize and improve the 
efficiency of the means utilized. Some 
initiatives have been undertaken, but they 
remain too limited to be significant

WELL-BEING: HAPPINESS AND HEALTH
2023 COMMITMENT DATA NOTES

Creation of growth pathways and 
improvement of well-being for people 
working on the event

In progress Training programs were implemented for all 
event workers, and a satisfaction survey was 
sent out to collect feedback from them. 
Feedback processes from event workers still 
need to be formalized

Enhancement of the event’s accessibility 
through the removal of architectural barriers 
and the development of new services

To be completed The commitment has been rescheduled

Investments in the communities impacted by 
the event (e.g., activation of the road signage 
project for cycling tourism)

To be completed -

EDUCATION AND ENGAGEMENT
2023 COMMITMENT DATA NOTES

Training dedicated workers on relevant 
social and environmental aspects

Implemented 6 hours of training were conducted for 100% 
of the company population, with up to 4 
additional hours of training provided 
depending on the role and level of 
involvement in the event's sustainability

Involving suppliers and sponsors in the 
decision-making process regarding 
social and environmental performance

In progress A workshop was organized with key 
suppliers, and major sponsors were engaged 
to improve the event's sustainability. The goal 
for next year is to expand the pool of involved 
partners

Assigning a person or team 
responsible for the event's impacts

Implemented A team of 3 people was established as 
responsible for the event's sustainability

Creating and sharing guidelines with sponsors 
and suppliers on sustainable alternatives

Implemented Guidelines were created and shared with 
all key suppliers and sponsors

Engaging institutions, suppliers, and 
sponsors in promoting initiatives with a 
positive impact on the community

To be completed The main partners were involved in the 
event design phase, but their 
engagement in promoting community 
impact initiatives needs improvement

CIRCULARITY
2023 COMMITMENT DATA NOTES

Creation and sharing of guidelines for sponsors 
and suppliers on sustainable alternatives for 
branded materials, gadgets, and single-use 
packaging, along with related monitoring

Implemented The guidelines have been created and 
shared with all key suppliers and sponsors

Circular management of advertising materials 
used during the event, such as the Non-
Woven Fabric used for banners, including the 
activation of upcycling projects with external 
partners

To be completed -

NATURAL CAPITAL
2023 COMMITMENT DATA NOTES

Preliminary site analyses were carried out to 
verify the presence of environmentally 
sensitive areas (e.g., inclusion in the Natura 
2000 network) and, if deemed necessary, an 
Environmental Impact Assessment (VIncA) 
was conducted where appropriate

In progress Analysis of the stages was conducted to verify 
the passage through areas belonging to the 
Natura 2000 network, and an Environmental 
Impact Assessment was carried out where 
deemed necessary. It is considered important 
to further explore other analyses to apply 
potential preventive measures to certain 
specific locations crossed

KPI TABLES 
GIRO D’ITALIA
PROGRESS TOWARDS
2023 COMMITMENTS
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CLIMATE �ESILIENCE
DATA AND INDICATORS

INDICATOR VALUE SOURCE

_ħ΄ŜĦ΄�t̞Ď΄ĎƁƞĳƵåŉĎœƖ΄ħĎœĎƂåƖĎĈ΄ĀƼ΄
ƖĮĎ΄őŜƵĎőĎœƖƊ΄ŜĦ΄åŉŉ΄ƵĎĮĳāŉĎƊ΄
ĳœƵŜŉƵĎĈ΄ĈƞƂĳœħ΄ƖĮĎ΄BĳƂŜ

1.329.870 *ƊƖĳőåƖĎĈ΄ĀƼ΄k�¯NÍ�΄ĀåƊĎĈ΄Ŝœ΄
ĳœĦŜƂőåƖĳŜœ΄ſƂŜƵĳĈĎĈ΄ĀƼ΄��¢΄
ƞƊĳœħ΄$*A��΄ĎőĳƊƊĳŜœ΄ĦåāƖŜƂƊ

kƞőĀĎƂ΄ŜĦ΄ƖƂĎĎƊ΄ƂĎƁƞĳƂĎĈ΄ƖŜ΄ŜĦĦƊĎƖ΄
ƖĮĎ΄ĎőĳƊƊĳŜœƊ΄ĦƂŜő΄åŉŉ΄őŜƵĎőĎœƖƊ΄
ĈƞƂĳœħ΄ƖĮĎ΄BĳƂŜ΄ĈͽNƖåŉĳå

61.080 *ƊƖĳőåƖĎĈ΄ĀƼ΄k�¯NÍ�΄ĀåƊĎĈ΄Ŝœ΄ĈåƖå΄
ĦƂŜő΄ƖĮĎ΄*ƞƂŜſĎåœ΄*œƵĳƂŜœőĎœƖ΄
�ħĎœāƼ

AŜŜƖĀåŉŉ΄ĦĳĎŉĈƊ΄ƂĎƁƞĳƂĎĈ΄ƖŜ΄ĈĳƊƖƂĳĀƞƖĎ΄
ƖĮĎ΄œƞőĀĎƂ΄ŜĦ΄ƖƂĎĎƊ΄őĎœƖĳŜœĎĈ΄
åĀŜƵĎ

�ſſƂŜƻĳőåƖĎŉƼ 100 *ƊƖĳőåƖĎĈ΄ĀƼ΄k�¯NÍ�΄āŜœƊĳĈĎƂĳœħ΄
ƖĮĎ΄åŉŉŜāåƖĳŜœ΄ŜĦ΄åƖ΄ŉĎåƊƖ΄̆̅ő̓΄ſĎƂ΄
ƖƂĎĎ΄

kƞőĀĎƂ΄ŜĦ΄ƵĎĮĳāŉĎƊ΄ĳœƵŜŉƵĎĈ 1006 (Τ̈΄ĮĎŉĳāŜſƖĎƂƊ,΄̆΄ĦĳƻĎĈͲƶĳœħ΄
åĳƂāƂåĦƖ,΄̈΄āŜőőĎƂāĳåŉ΄ĦŉĳħĮƖƊ΄ĦŜƂ΄ƖĮĎ΄
ƖƂåœƊĦĎƂ΄ƖŜ΄ƖĮĎ΄Ħĳœåŉ΄ƊƖåħĎ)

$åƖå΄ſƂŜƵĳĈĎĈ΄ĀƼ΄��¢

*œĎƂħƼ΄āŜœƊƞőſƖĳŜœ Ɩ́ĮƂŜƞħĮŜƞƖ́ ƖĮĎ΄
ĎœƖĳƂĎ΄ĎƵĎœƖ

$åƖå΄œŜƖ΄ƼĎƖ΄őŜœĳƖŜƂĎĈ $åƖå΄œŜƖ΄ƼĎƖ΄őŜœĳƖŜƂĎĈ

¯ŜƖåŉ΄ĎőĳƊƊĳŜœƊ΄ŜĦ΄ƖĮĎ΄ĎœƖĳƂĎ΄
ĎƵĎœƖ

$åƖå΄œŜƖ΄ƼĎƖ΄őŜœĳƖŜƂĎĈ $åƖå΄œŜƖ΄ƼĎƖ΄őŜœĳƖŜƂĎĈ

CI�CULA�ITÔ
DATA AND INDICATORS

INDICATOR SOURCE SOURCE

ÎåƊƖĎ΄ſƂŜĈƞāĎĈ΄åœĈ΄ƊŜƂƖĎĈ΄ĈƞƂĳœħ Ɩ́ĮĎ΄
ĎƵĎœƖ

̋̎̍̍̎͟,̌̅΄ņħ΄ŜĦ΄ƶåƊƖĎ΄ſƂŜĈƞāĎĈ,΄
̍̉μ΄ŜĦ΄ƶĮĳāĮ΄ƶåƊ΄ƊŜƂƖĎĈ΄åœĈ΄ƊĎœƖ΄
ĦŜƂ΄ƂĎāƼāŉĳœħ

�ŜŜſĎƂåƖĳƵå΄*͟�͟N͟�͟�͟

iåƖĎƂĳåŉƊ΄ƞƊĎĈ΄ĦŜƂ΄åĈƵĎƂƖĳƊĳœħ΄
őåƖĎƂĳåŉƊ΄ͬ��¢ͭ

�ĀŜƞƖ΄̋̈΄ņő΄ŜĦ΄¯k¯΄ĦŜƂ΄åĈƵĎƂƖĳƊĳœħ΄
ĀåœœĎƂƊ΄ͬĀåƊĎĈ΄Ŝœ΄̇̅̇̈΄ĈåƖåͭ

$åƖå΄ſƂŜƵĳĈĎĈ΄ĀƼ΄��¢΄
ƂĎħåƂĈĳœħ΄ƖĮĎ΄̇̅̇̈΄ĎƵĎœƖ

iåƖĎƂĳåŉƊ΄ƞƊĎĈ΄ĦŜƂ΄ħåĈħĎƖƊ,΄
åĈƵĎƂƖĳƊĳœħ΄őåƖĎƂĳåŉƊ,΄åœĈ΄
ſåāņåħĳœħ΄ĀƼ΄ƊſŜœƊŜƂƊͥĎƻĮĳĀĳƖŜƂƊ

�åƂƖĳåŉŉƼ΄őŜœĳƖŜƂĎĈ΄ĈåƖå΄
ſƂŜƵĳĈĎĈ΄ĀƼ΄¯ŜƼŜƖå͙
̍̌μ΄ŜĦ΄ƖĮĎ΄ſƂŜƵĳĈĎĈ΄ħåĈħĎƖƊ΄ĈŜ΄
œŜƖ΄ƞƊĎ΄ƊĳœħŉĎͲƞƊĎ΄ſåāņåħĳœħ

$åƖå΄āŜŉŉĎāƖĎĈ΄ĀƼ΄k�¯NÍ�,΄��¢΄
¢ſŜƂƖƊ΄π΄*ƵĎœƖƊ,΄¯ŜƼŜƖå

AŜŜĈ΄π΄�ĎƵĎƂåħĎ΄
ſåāņåħĳœħ΄ͬāåƖĎƂĳœħͭ

̆̅̅μ΄ŜĦ΄ƖĮĎ΄āåƖĎƂĳœħ΄ſåāņåħĳœħ΄ĳƊ΄
ſŉåƊƖĳāͲĦƂĎĎ΄ͬőåĈĎ΄ŜĦ΄ſåſĎƂ΄ŜƂ΄
āŜőſŜƊƖåĀŉĎͭ,΄ĎƻāŉƞĈĳœħ΄ſƂŜĈƞāƖƊ΄
ƊƞſſŉĳĎĈ΄ĀƼ΄ƊſŜœƊŜƂƊ΄åœĈ΄ſåƂƖœĎƂƊ

$åƖå΄āŜŉŉĎāƖĎĈ΄ĀƼ΄k�¯NÍ�,΄��¢΄
¢ſŜƂƖƊ΄π΄*ƵĎœƖƊ,΄�*΄�ĳƊƖŜƂåǆĳŜœĎ

NATU�AL CAPITAL
DATA AND INDICATORS

INDICATOR SOURCE SOURCE

¢ĳƖĎƊ΄ƊƞĀŃĎāƖĎĈ΄ƖŜ΄ſƂĎŉĳőĳœåƂƼ΄åœåŉƼƊĳƊ΄
ƖŜ΄åƊƊĎƊƊ΄ƖĮĎĳƂ΄ĎœƵĳƂŜœőĎœƖåŉ΄
ƊĎœƊĳƖĳƵĳƖƼ

1 RCS Sports & Events

¯ƂĎĎƊ΄ſŉåœƖĎĈ΄ĳœ΄ƖĮĎ΄ƂĎĦŜƂĎƊƖåƖĳŜœ΄
ſƂŜŃĎāƖ΄ƶĳƖĮ΄¯ƂĎĎĈŜő

200 ƖƂĎĎƊ
45775Kg CO̞ ŜĦĦƊĎƖ

BĳƂŜͲ*΄�ĎſŜƂƖ,΄��¢΄¢ſŜƂƖƊ΄π΄*ƵĎœƖƊ

ÎåƖĎƂ΄āŜœƊƞőſƖĳŜœ $åƖå΄œŜƖ΄ƼĎƖ΄őŜœĳƖŜƂĎĈ $åƖå΄œŜƖ΄ƼĎƖ΄őŜœĳƖŜƂĎĈ

KPI TABLES
GIRO D’ITALIA

CLIMATE �ESILIENCE
¯Ŝ΄āåŉāƞŉåƖĎ΄ƖĮĎ΄ĦŜŉŉŜƶĳœħ΄ĈåƖå, ĳ́œĦŜƂőåƖĳŜœ΄ƊĮåƂĎĈ΄ĀƼ΄��¢΄ƂĎħåƂĈĳœħ΄ƖĮĎ΄
œƞőĀĎƂ΄åœĈ΄ƖƼſĎ΄ŜĦ΄ƵĎĮĳāŉĎƊ΄ƞƊĎĈ΄ƖĮƂŜƞħĮŜƞƖ΄ƖĮĎ΄ĎƵĎœƖ΄ƶåƊ΄āŜœƊĳĈĎƂĎĈ,΄
ĳœāŉƞĈĳœħ΄ƖĮŜƊĎ΄ƞƊĎĈ΄ĀƼ΄ƖĮĎ΄ŜƂħåœĳǆåƖĳŜœ,΄ƊƞſſŉĳĎƂƊ,΄ƊſŜœƊŜƂƊ,΄ƵŜŉƞœƖĎĎƂƊ,΄
ŉåƶ΄ĎœĦŜƂāĎőĎœƖ,΄őĎĈĳå,΄őĎĈĳāåŉ΄ƊĎƂƵĳāĎƊ,΄åœĈ΄ƖĎåőƊ͟΄¯ĮĎƊĎ΄ƵĎĮĳāŉĎƊ΄ƶĎƂĎ΄
ĦƞƂƖĮĎƂ΄āåƖĎħŜƂĳǆĎĈ΄ĀåƊĎĈ΄Ŝœ΄ƖĮĎ΄ƂŜƞƖĎƊ΄ƖƂåƵĎŉĎĈ΄ĈƞƂĳœħ΄ƖĮĎ΄BĳƂŜ΄ͬĎ͟ħ͟,΄
ƵĎĮĳāŉĎƊ΄őŜƵĳœħ΄ŜœŉƼ΄ĀĎƖƶĎĎœ΄ƊƖåƂƖ΄ſŜĳœƖƊ,΄ƖĮŜƊĎ΄őŜƵĳœħ΄ĀĎƖƶĎĎœ΄ĦĳœĳƊĮ΄
ſŜĳœƖƊ,΄åœĈ΄ƖĮŜƊĎ΄āŜƵĎƂĳœħ΄åŉŉ΄ƂŜƞƖĎƊͭ͟΄AŜƂ΄ƖĮĎ΄āåŉāƞŉåƖĳŜœ΄ŜĦ΄ĎőĳƊƊĳŜœƊ΄ĦƂŜő΄
ĮĎŉĳāŜſƖĎƂƊ΄ͬ̈ͭ΄åœĈ΄ƖĮĎ΄ĦĳƻĎĈͲƶĳœħ΄åĳƂāƂåĦƖ΄ͬ̆,΄őŜĈĎŉĎĈ΄åĦƖĎƂ΄å΄�ĎƊƊœåͲŉĳņĎ΄
ƊƖƼŉĎͭ΄ƞƊĎĈ΄ƖŜ΄ĀƂŜåĈāåƊƖ΄¯Í΄ƊĳħœåŉƊ΄ĀƼ΄ĦŉƼĳœħ΄ŜƵĎƂ΄ĎåāĮ΄ƊƖåħĎ,΄ƖĮĎ΄ƊåőĎ΄
åƊƊƞőſƖĳŜœƊ΄åƊ ĳ́œ΄̇̅̇̈΄ƶĎƂĎ΄åſſŉĳĎĈ͟
�ŉŉ΄ĎőĳƊƊĳŜœƊ΄ĈåƖå,΄ĎƻāĎſƖ΄ĦŜƂ΄ƖĮŜƊĎ΄ƂĎŉåƖĎĈ΄ƖŜ΄ĮĎŉĳāŜſƖĎƂƊ΄åœĈ΄ƖĮĎ΄ĦĳƻĎĈͲ
ƶĳœħ΄åĳƂāƂåĦƖͮƶĮĎƂĎ΄ƊſĎāĳĦĳā΄�ṫ΄ĎƁƞĳƵåŉĎœƖ΄āŜœƵĎƂƊĳŜœ΄ĦåāƖŜƂƊ΄ƶĎƂĎ΄
ƂĎƊĎåƂāĮĎĈͮƶĎƂĎ΄āåŉāƞŉåƖĎĈ΄ƞƊĳœħ΄$*A��΄ͬƶĎŉŉͲƖŜͲƶĮĎĎŉͭ΄ĎőĳƊƊĳŜœ΄
ƂĎĦĎƂĎœāĎƊ͟΄¯ĮĎƊĎ΄ſƞĀŉĳāŉƼ΄åƵåĳŉåĀŉĎ΄åœĈ΄ĳœƖĎƂœåƖĳŜœåŉŉƼ΄ƂĎāŜħœĳǆĎĈ΄
ƂĎĦĎƂĎœāĎƊ΄åƂĎ΄ĈĎƵĎŉŜſĎĈ΄åœœƞåŉŉƼ΄ĀƼ΄ƖĮĎ΄¶_΄ħŜƵĎƂœőĎœƖ.

28a*B��Ô΄�*�t�¯΄̑̏̑̓



EDUCATION AND ENGAGEMENT
DATA AND INDICATORS

INDICATOR VALUE SOURCE

μ΄ŜĦ΄ƂĎƊſŜœƊĎƊ΄ƖŜ΄ƖĮĎ΄ƊƞƂƵĎƼ΄
åĈĈƂĎƊƊĎĈ΄ƖŜ΄ƶŜƂņĎƂƊ

59,2% ̆̅̋΄ƂĎƊſŜœƊĎƊ΄ŜƞƖ΄ŜĦ΄̆̌̎΄ƊƞƂƵĎƼƊ΄ƊĎœƖ
̋̆΄��¢΄ĎőſŉŜƼĎĎƊ΄åœĈ΄̉̊΄ĎƻƖĎƂœåŉ΄
āŜŉŉåĀŜƂåƖŜƂƊ΄ĦŜƂ΄ƖĮĎ΄ĎƵĎœƖ
¢ƞƂƵĎƼ΄ĀƼ΄k�¯NÍ�

¯Ŝſ΄̈΄ſƂĳŜƂĳƖĳĎƊ΄ĳĈĎœƖĳĦĳĎĈ΄ĀƼ΄
ƶŜƂņĎƂƊ΄ĦŜƂ΄ƖĮĎ΄BĳƂŜ΄œĎƻƖ΄ƼĎåƂ͙΄̆ͭ΄
AŜāƞƊ΄Ŝœ΄ƖĮĎ΄ƶĎŉŉͲĀĎĳœħ΄ŜĦ΄ƶŜƂņĎƂƊ΄
åœĈ΄ƵŜŉƞœƖĎĎƂƊ΄ĳœƵŜŉƵĎĈ΄ĳœ΄ƖĮĎ΄
ĎƵĎœƖͤ΄̇ͭ΄¶ƊĎ΄ŜĦ΄őŜƂĎ΄ƊƞƊƖåĳœåĀŉĎ΄
őåƖĎƂĳåŉƊ΄åœĈ΄őĳœĳőĳǆåƖĳŜœ΄ŜĦ΄
ƊĳœħŉĎͲƞƊĎ΄ĳƖĎőƊͤ΄̈ͭ΄*ĈƞāåƖĳŜœåŉ΄
åœĈ΄åƶåƂĎœĎƊƊ΄åāƖĳƵĳƖĳĎƊ΄Ŝœ΄ƖĮĎ΄
ƵåŉƞĎƊ΄ŜĦ΄ƊſŜƂƖ

64%
49%
38%

¢ƞƂƵĎƼ΄ĀƼ΄k�¯NÍ�

kƞőĀĎƂ΄ŜĦ΄ƂĎƊſŜœƊĎƊ΄ƖŜ΄ƖĮĎ΄BĳƂŜ΄
ĈͽNƖåŉĳå΄ſƞĀŉĳā΄ƊƞƂƵĎƼ

335 ƂĎƊſŜœƊĎƊ ¢ƞƂƵĎƼ΄ĀƼ΄k�¯NÍ�

�ĎƊſŜœƊĎ΄ƂåƖĎ΄ƖŜ΄ƖĮĎ΄BĳƂŜͲ*΄
ſåƂƖĳāĳſåœƖƊͣ΄ƊƞƂƵĎƼ

3,6% ¢ƞƂƵĎƼ΄ĀƼ΄k�¯NÍ�
̎̇΄ƂĎƊſŜœƊĎƊ΄ŜƞƖ΄ŜĦ΄̇,̊̈̌΄ƊƞƂƵĎƼƊ΄ƊĎœƖ

μ΄ŜĦ΄BĳƂŜͲ*΄ſƞĀŉĳā΄åœĈ΄ƂĳĈĎƂƊ΄ƶĳƖĮ΄å΄
ſŜƊĳƖĳƵĎ΄ ſĎƂāĎſƖĳŜœ΄ ŜĦ΄ ƖĮĎ΄ ĎƵĎœƖͣƊ΄
ƊŜāĳåŉ΄ƊƞƊƖåĳœåĀĳŉĳƖƼ

64% ¢ƞƂƵĎƼ΄ĀƼ΄k�¯NÍ�

μ΄ŜĦ΄BĳƂŜͲ*΄ſƞĀŉĳā΄åœĈ΄ƂĳĈĎƂƊ΄ƶĳƖĮ΄
å΄ſŜƊĳƖĳƵĎ΄ſĎƂāĎſƖĳŜœ΄ŜĦ΄ƖĮĎ΄
ĎƵĎœƖͣƊ΄ĎœƵĳƂŜœőĎœƖåŉ΄
ƊƞƊƖåĳœåĀĳŉĳƖƼ

53% ¢ƞƂƵĎƼ΄ĀƼ΄k�¯NÍ�

¯Ŝſ΄̈΄ſƂĳŜƂĳƖĳĎƊ΄ĳĈĎœƖĳĦĳĎĈ΄ĀƼ΄BĳƂŜͲ*΄
ſƞĀŉĳā΄åœĈ΄ƂĳĈĎƂƊ΄ĦŜƂ΄œĎƻƖ΄ƼĎåƂͽƊ΄BĳƂŜ͙΄
̆ͭ΄¯Ƃåĳœĳœħ΄åāƖĳƵĳƖĳĎƊ΄Ŝœ΄āƼāŉĳœħ΄åœĈ΄
ƖĮĎ΄ƵåŉƞĎƊ΄ŜĦ΄ƊſŜƂƖͤ΄̇ͭ΄�āƖĳƵĳƖĳĎƊ΄ĦŜƂ΄
ƼŜƞœħĎƂ΄ħĎœĎƂåƖĳŜœƊͤ΄̈ͭ΄�őſŉĳĦƼĳœħ΄
ƖĮĎ΄ĳőſåāƖ΄Ŝœ΄ƖĮĎ΄āŜőőƞœĳƖĳĎƊ΄
āƂŜƊƊĎĈ΄ĀƼ΄ƖĮĎ΄BĳƂŜ

66%
51%
48%

¢ƞƂƵĎƼ΄ĀƼ΄k�¯NÍ�

IŜƞƂƊ΄ŜĦ΄ƖƂåĳœĳœħ΄ſƂŜƵĳĈĎĈ΄ƖŜ΄��¢΄
ƶŜƂņĎƂƊͥœƞőĀĎƂ΄ŜĦ΄ſĎŜſŉĎ΄
ĳœƵŜŉƵĎĈ΄ĳœ΄ƖĮĎ΄ƖƂåĳœĳœħ

̋΄ĮŜƞƂƊ΄ĦŜƂ΄̆̅̅μ΄ŜĦ΄ƖĮĎ΄āŜőſåœƼ΄
ſŜſƞŉåƖĳŜœ,΄ƞſ΄ƖŜ΄̆̅΄ĮŜƞƂƊ΄ŜĦ΄
ƖƂåĳœĳœħ΄ĈĎſĎœĈĳœħ΄Ŝœ΄ƖĮĎ΄ƂŜŉĎ΄
åœĈ΄ŉĎƵĎŉ΄ŜĦ΄ĳœƵŜŉƵĎőĎœƖ΄ĳœ΄ƖĮĎ΄
ĎƵĎœƖͽƊ΄ƊƞƊƖåĳœåĀĳŉĳƖƼ΄ĎĦĦŜƂƖƊ

NATIVA

kƞőĀĎƂ΄ŜĦ΄¢ƖåƂƖĳœħ΄�ĳƖĳĎƊ΄ĳœƵŜŉƵĎĈ΄ĳœ΄
ħåőĎƊ,΄āĮåŉŉĎœħĎƊ,΄åœĳőåƖĳŜœ,΄åœĈ΄
ĎĈƞāåƖĳŜœåŉ΄åāƖĳƵĳƖĳĎƊ΄åĳőĎĈ΄åƖ΄ƂåĳƊĳœħ΄
åƶåƂĎœĎƊƊ΄åőŜœħ΄ƖĮĎ΄ŉŜāåŉ΄
ſŜſƞŉåƖĳŜœ,΄ƵĳƊĳƖŜƂƊ,΄åœĈ΄¯Í΄åƞĈĳĎœāĎƊ΄
åĀŜƞƖ΄ƊƞƊƖåĳœåĀĳŉĳƖƼ΄ƖŜſĳāƊ

21 RCS

kƞőĀĎƂ΄ŜĦ΄āƼāŉĳœħ΄ƖĎåőƊ 22 RCS

ÎELLͲBEING͙ IAPPINESS AND IEALTI
DATA AND INDICATORS

INDICATOR VALUE SOURCE

μ΄ŜĦ΄ƖĮĎ΄ſƞĀŉĳā΄åœĈ΄BĳƂŜͲ*΄
ſåƂƖĳāĳſåœƖƊ΄ƶĮŜ΄ĦĎĎŉ΄ĮåſſƼ΄åœĈ΄
ƊåƖĳƊĦĳĎĈ΄ſŜƊƖͲĎƵĎœƖ

84% ¢ƞƂƵĎƼ΄ĀƼ΄k�¯NÍ�

¢åƖĳƊĦåāƖĳŜœ΄åœĈ΄ĮåſſĳœĎƊƊ΄ƂåƖĎ΄ŜĦ΄
ƶŜƂņĎƂƊ

67% ¢ƞƂƵĎƼ΄ĀƼ΄k�¯NÍ�

kƞőĀĎƂ΄ŜĦ΄åāāŜőőŜĈåƖĳŜœ΄ĦåāĳŉĳƖĳĎƊ΄
ĳœƵŜŉƵĎĈ΄ĀƼ΄ƖĮĎ΄ŜƂħåœĳǆĳœħ΄āŜőőĳƖƖĎĎƊ΄
ͬƊƖåĦĦ,΄ƖĎåőƊ,΄ŃŜƞƂœåŉĳƊƖƊ,΄ƊƞſſŉĳĎƂƊͭ

592 RCS

kƞőĀĎƂ΄ŜĦ΄ŜƵĎƂœĳħĮƖ΄ƊƖåƼƊ΄ĀƼ΄
��¢΄ſĎƂƊŜœœĎŉ

28.913 RCS

�őŜƞœƖ΄ĎåƂœĎĈ΄ĀƼ΄ĮŜƖĎŉƊ΄ĳœ΄¢ƖåħĎ΄
�ĳƖĳĎƊ΄ĦƂŜő΄ŜƵĎƂœĳħĮƖ΄ƊƖåƼƊ΄ŜĦ΄��¢΄
ſĎƂƊŜœœĎŉ

tƵĎƂ΄̇,̊΄őĳŉŉĳŜœ RCS

*āŜœŜőĳā΄ƵåŉƞĎ΄ħĎœĎƂåƖĎĈ΄ĳœ΄
ƖĮĎ΄ƖĎƂƂĳƖŜƂƼ΄ĀƼ΄ƖĮĎ΄BĳƂŜ΄ĈͽNƖåŉĳå

̇΄ĀĳŉŉĳŜœ΄ĎƞƂŜƊ �åœāå΄NĦĳƊ΄�ĎƊĎåƂāĮ,΄åƵåĳŉåĀŉĎ΄åƖ͙
ĮƖƖſƊ͙ͥͥ ƶƶƶ͟ĀåœāåĳǙ΄Ɗ͟ĳƖͥāŜőƞœĳāåƖĳͲ
ƊƖåőſåͥƊƖƞĈĳŜͲĀåœāåͲĳǙ΄ƊͲĳŉͲħĳƂŜͲ
ĈĳƖåŉĳåͲƵåŉĎͲ̇ͲőĳŉĳåƂĈĳͲĈĳͲĎƞƂŜͥ΄kŜ΄
ƊſĎāĳĦĳā΄ĈåƖå΄Ŝœ΄BĳƂŜ΄ĈͽNƖåŉĳå΄̇̅̇̉

NƖåŉĳåœ΄ƂĎħĳŜœƊ΄āƂŜƊƊĎĈ΄ĀƼ΄ƖĮĎ΄BĳƂŜ 12 RCS

¢ƖåƂƖ΄ŜƂ΄ĦĳœĳƊĮ΄ƊƖåħĎ΄āĳƖĳĎƊ 40 RCS

KPI TABLES
GIRO D’ITALIA
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available information for an accurate 
representation of performance. The 
estimates provided are based on the 
best available methodologies and are 
appropriately indicated.

Unless otherwise stated, this Report 
has been written by NATIVA. 

CREDITS
Analysis and content



www.rcs
sportsand
events.it




